
1956

1957

1960

1960

1962-1997
The story of 
Helvetica began in 
the fall of 1956 in the 
small Swiss town of 
Münchenstein. 
Originally, Max 
Miedinger, the 
designer of this font, 
create Helvetica to 
unseat a popular 
family offered by one 
his company’s 
competitors.

This new sans serif 
typeface which was 
given the name “Neue 
Haas Grotesk.” Simply 
translated this meant 
“New Haas Sans Serif.”

The company felt it would be too difficult to 
market a new face under 
another foundry’s name and looked for one 
that would embody the spirit and heritage 
of the face. The two companies 
settled on “Helvetica,” which was a close 
approximation of 
“Helvetia,” the Latin name for Switzerland.

Recognizable features 
of Helvetica as originally 
designed include a high 
x-height, and also the 
termination of strokes 
on horizontal or vertical 
lines. It also designed 
with a unusual tight 
spacing between letters, 
which gives a solid and 
well-balanced 
appearance.

Branding identities:
Lufthansa

Tokyo Olympics
AmericanAirline

3M
Texaco

American Apparel

In the 1960s, urban planners, architects 
and graphic designers, both here and in 
Europe, took an interest in the system-
atic design of signage for cities. To pick 
a typeface for the signs are very crucial. 
And this typeface, used on maps as well 
as the signs, was Helvetica Medium.

Arlington Street, It was the 
first transportation signage 
system to use Helvetica 
without modifications. And 
now, in NewYork subway 
maps and all the directions 
signals, Helvetica is used 
in everywhere.

The Helvetica typeface is one of the most famous 
and popular in the world. The overall font embod-
ies the idea of functional design, which supports a 
concept that a type face should absolutely support 
the reading process. Through many refinements and 
revisions in the history, Helvetica became a perfect 
font for clear communication.
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